When nutritional guidelines and life collide: family fruit and vegetable socialisation practices in low socioeconomic communities by Judd, Stephanie M. et al.
  
 
 
This is the published version:  
 
 Judd, Stephanie M., Newton, Joshua D., Newton, Fiona J. and Ewing, Michael T. 2014, When nutritional guidelines and life collide : family fruit and vegetable socialisation practices in low socioeconomic communities, Journal of marketing management, vol. 30, no. 15-16, pp. 1625-1653.    
Available from Deakin Research Online: 
 
 http://hdl.handle.net/10536/DRO/DU:30064881     Reproduced with the kind permission of the copyright owner.    
 
Copyright : 2014, Taylor & Francis 
 
This article was downloaded by: [Deakin University Library]
On: 24 November 2014, At: 16:52
Publisher: Routledge
Informa Ltd Registered in England and Wales Registered Number: 1072954 Registered
office: Mortimer House, 37-41 Mortimer Street, London W1T 3JH, UK
Journal of Marketing Management
Publication details, including instructions for authors and
subscription information:
http://www.tandfonline.com/loi/rjmm20
When nutritional guidelines and life
collide: family fruit and vegetable
socialisation practices in low
socioeconomic communities
Stephanie M. Judda, Joshua D. Newtonb, Fiona J. Newtona &
Michael T. Ewingb
a Department of Marketing, Monash University, Australia
b Faculty of Business and Law, Deakin University, Australia
Published online: 30 Jun 2014.
To cite this article: Stephanie M. Judd, Joshua D. Newton, Fiona J. Newton & Michael T. Ewing
(2014) When nutritional guidelines and life collide: family fruit and vegetable socialisation
practices in low socioeconomic communities, Journal of Marketing Management, 30:15-16,
1625-1653, DOI: 10.1080/0267257X.2014.929163
To link to this article:  http://dx.doi.org/10.1080/0267257X.2014.929163
PLEASE SCROLL DOWN FOR ARTICLE
Taylor & Francis makes every effort to ensure the accuracy of all the information (the
“Content”) contained in the publications on our platform. However, Taylor & Francis,
our agents, and our licensors make no representations or warranties whatsoever as to
the accuracy, completeness, or suitability for any purpose of the Content. Any opinions
and views expressed in this publication are the opinions and views of the authors,
and are not the views of or endorsed by Taylor & Francis. The accuracy of the Content
should not be relied upon and should be independently verified with primary sources
of information. Taylor and Francis shall not be liable for any losses, actions, claims,
proceedings, demands, costs, expenses, damages, and other liabilities whatsoever or
howsoever caused arising directly or indirectly in connection with, in relation to or arising
out of the use of the Content.
This article may be used for research, teaching, and private study purposes. Any
substantial or systematic reproduction, redistribution, reselling, loan, sub-licensing,
systematic supply, or distribution in any form to anyone is expressly forbidden. Terms &
Conditions of access and use can be found at http://www.tandfonline.com/page/terms-
and-conditions
D
ow
nl
oa
de
d 
by
 [D
ea
ki
n 
U
ni
ve
rs
ity
 L
ib
ra
ry
] a
t 1
6:
52
 2
4 
N
ov
em
be
r 2
01
4 
When nutr itional guidel ines and l ife col l ide: family
fruit and vegetable social isation practices in low
socioeconomic communities
Stephanie M. Judd, Department of Marketing, Monash University,
Australia
Joshua D. Newton, Faculty of Business and Law, Deakin University,
Australia
Fiona J. Newton, Department of Marketing, Monash University,
Australia
Michael T. Ewing, Faculty of Business and Law, Deakin University,
Australia
Abstract Parents play a critical role in promoting fruit and vegetable
consumption, for eating patterns established early in life tend to persist into
adulthood. Despite this, the factors that facil itate or inhibit parents’ capacity to
socialise fruit and vegetable consumption into their children’s daily diets remain
poorly defined. Thirty-eight semi-structured interviews with residents, all ied
healthcare professionals, community leaders, community programme leaders
and a local government leader living or working in two low socioeconomic
suburbs were consequently conducted to ascertain factors exogenous and
endogenous to the family unit that shaped parental food socialisation
practices. Budgetary and time constraints emerged as exogenous factors that
constrained fruit and vegetable socialisation. Constraining effects were also
found for a range of endogenous factors, including commensal experiences,
children’s food fussiness and the feeding styles employed by parents. As such,
while many caregivers may wish to socialise fruit and vegetable consumption
into their children’s daily diets, their capacity to do so is often inhibited by
factors beyond their volitional control. Failure to take heed of these factors
could therefore result in the development of social marketing campaigns that
are ineffective at best or give rise to unintentionally harmful outcomes at worst.
Keywords fruit and vegetable consumption; socialisation; family; children
Introduction
Numerous governmental and international organisations have developed nutritional
guidelines outlining recommended daily intakes of fruit and vegetables. The World
Health Organisation (WHO/FAO, 2003), for instance, advocates the daily
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